
COMMUNITY EDUCATION & OUTREACH SUBMISSION CHECKLIST 

ONLINE OR PRINT INITIATIVE 
 

 

NEW JERSEY GREEN COLUMN 

Type of initiative (e.g. podcast, newspaper column, social 
media campaign, video, calendar, etc.) 

New Jersey Green column, Madison Eagle, Chatham Courier 

One of the current organizers for this column is a 
Sustainable Madison member. 

Subject matter covered The New Jersey Green column features local writers 
covering environmental issues, primarily centered around 
concerns in responding to climate change and ways to 
reduce carbon emissions. 

Date released The first column was published April 2021. 

Location where material can be found (e.g. a link to social 
media posts or webpage, mailed to residents’ homes, copies at 
library or clerk’s office, etc.) 

The materials can be found online and in print.  Online 
materials are available through the New Jersey Hills Media 
Group. 

 

Examples: 

Fried, P. 2021. “North Jersey Green: Towns preparing for 
electric cars.” Madison Eagle May 10. 

Loconte, I, Clyde, R. 2021. “North Jersey Green: ‘Future is 
Green’ exhibit enlightens school community.” Chatham 
Courier June 12. 

DeLap, L. 2021. “North Jersey Green: The case for a carbon 
fee and dividend policy.” Florham Park Eagle July 14. 

Francis. S. 2021. “North Jersey Green: If we do nothing…” 
Madison Eagle August 25.  

# People reached: This could be the # of people a calendar or 
letter was mailed to, the open rate of an email, the reach or # 
of likes of a social media post, etc.) 

The Madison Eagle reaches roughly 1,700 people on a 
weekly basis. 

Educational goal & whether it was accomplished. Why/why 
not? 

Just the presence of a new regular green column is a huge 
success.  This means regular publication of local, climate 
issues, frequently covered by green team and MEC 
volunteers, appearing in our local newspaper. 

Promotion: 

Online Initiative: Methods used by your town to drive viewers 
to the social media site, website, electronic newsletter, 
podcast, or video, instead of posting and expecting the public 
to find the material? 
 

Print Initiative: Methods used by your town to get the printed 
material to the reader/user? 

*Include details on materials used in the promotion (e.g. fliers, 
emails, Facebook posts, news ads, etc.), how often it was 

Many people in our town and nearby are subscribers, and 
our library and nearby local libraries keep recent copies of 
the Madison Eagle in their stacks. 

https://www.newjerseyhills.com/search/?l=25&sort=relevance&f=html&t=article%2Cvideo%2Cyoutube%2Ccollection&app=editorial&nsa=eedition&q=North%20Jersey%20Green
https://www.newjerseyhills.com/search/?l=25&sort=relevance&f=html&t=article%2Cvideo%2Cyoutube%2Ccollection&app=editorial&nsa=eedition&q=North%20Jersey%20Green
https://www.newjerseyhills.com/chatham_courier/opinion/columns/north-jersey-green-towns-preparing-for-electric-cars/article_2290a843-089d-5c80-88b3-83c94e1d4249.html
https://www.newjerseyhills.com/chatham_courier/opinion/columns/north-jersey-green-towns-preparing-for-electric-cars/article_2290a843-089d-5c80-88b3-83c94e1d4249.html
https://www.newjerseyhills.com/chatham_courier/opinion/columns/north-jersey-green-future-is-green-exhibit-enlightens-school-community/article_7804a9af-d8b7-53c9-90d6-4c794d0d0612.html
https://www.newjerseyhills.com/chatham_courier/opinion/columns/north-jersey-green-future-is-green-exhibit-enlightens-school-community/article_7804a9af-d8b7-53c9-90d6-4c794d0d0612.html
https://www.newjerseyhills.com/florham_park_eagle/opinion/columns/north-jersey-green-the-case-for-a-carbon-fee-and-dividend-policy/article_9149d82a-34a9-5c7c-8d92-1b3fd9854368.html
https://www.newjerseyhills.com/florham_park_eagle/opinion/columns/north-jersey-green-the-case-for-a-carbon-fee-and-dividend-policy/article_9149d82a-34a9-5c7c-8d92-1b3fd9854368.html
https://www.newjerseyhills.com/madison_eagle/opinion/columns/north-jersey-green-if-we-do-nothing/article_673450ba-b378-548c-96cc-d4cf23694425.html


COMMUNITY EDUCATION & OUTREACH SUBMISSION CHECKLIST 

ONLINE OR PRINT INITIATIVE 
 

 

promoted, etc. 

List at least two positive outcomes associated with the 
initiative. 

The appearance of the first article led immediately to new, 
local interest in green activities and volunteers who wanted 
to write a column for the newspaper. 

The column has encouraged coordination in Madison and 
also across towns to extend information about local 
activities to all nearby communities. 

List at least one thing the team would change about the 
content, planning or implementation of the initiative for 
similar initiatives in the future. 

In reflecting on the first four articles and exploring ideas for 
upcoming articles, a number of recommendations have 
been suggested.  First, readers wanted writers to include 
more personal stories and connections.  Second, 
coordinators are interested in connecting to readers 
outside Madison to include the wider Morristown area.  
Last, we are interested in including equity concerns to a 
greater extent in our environmental coverage. 

Is this event a part of a more comprehensive, themed 
education campaign that includes various initiatives over 
several months, such as several events, a social media 
campaign, printed materials, etc.? If yes, please provide detail. 

Many of the articles include a call to action, whether a 
personal, behavioral change, a way to get involved locally, 
or an upcoming event to attend.  Our hope moving forward 
is that there is overlap between themed educational 
campaigns and the New Jersey Green column. 

 


